BOYS     WEEKLIES

Canadians, Palestine Jews, Malays, Arabs, Straits
Chinese, etc., etc. The editors evidently expect
their readers to be aged round about fourteen, and
the advertisements (milk chocolate, postage stamps,
water pistols, blushing cured, home conjuring
tricks, itching powder, the Phine Phun Ring which
runs a needle into your friend's hand, etc., etc.)
indicate roughly the same age; there are also the
Admiralty advertisements, however, which call for
youths between seventeen and twenty-two. And
there is no question that these papers are also read
by adults. It is quite common for people to write
to the editor and say that they have read every
number of the' Gem or Magnet for the past thirty
years. Here, for instance, is a letter from a lady
in Salisbury:

" I can say of your splendid yarns of Harry
Wharton & Co., of Greyfriars, that they never
fail to reach a high standard. Without doubt
they are the finest stories of their type on the
market today, which is saying a good deal. They
seem to bring you face to face with Nature. I
have taken the Magnet from the start, and have
followed the adventures of Harry Wharton & Co.
with rapt interest. I have no sons, but two
daughters, and there's always a rush to be the
first to read the grand old paper. My husband,
too, was a staunch reader of the Magnet until he
was suddenly taken away from us."

It is well worth getting hold of some copies of
the Gem and Magnet, especially the Gem, simply
to have a look at the correspondence columns.
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